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Introduction

Context and objectives

This manual brings together all the accessibility specifications to consider during the graphic design
and ergonomics stages of website or web application development (wireframes, prototypes, mock-
ups, etc.) to ensure WCAG 2.0 compliance.

By taking these recommendations into account you can plan for the inclusion of a maximum number of
accessibility criteria before the technical integration and development phases.

Several recommendations in this manual can also apply to the functional design of a website or web
application (inclusion of a search engine, functionalities for a media player, etc.).

This manual is part of a set of four complementary manuals that can be downloaded from the
http://www.accede-web.com/en/ website:

1. Accessibility guidelines for graphic design (this manual).

2. Accessibility guidelines for HTML and CSS.

3. Accessibility guidelines for rich interfaces and JavaScript.

4. Accessibility guidelines for editors (template).

Who should read this user guide, and how should you use
it?

This document should be given to the stakeholders and/or service providers who create the functional
specifications and graphic mock-ups. It should be used in addition to the project specifications,
company graphic charter, and creative briefs. The recommendations may be supplemented with
others, or left out, according to the circumstances—the project manager is often the most appropriate
person for this task.

The recommendations should be taken into account during the graphic design phase, and for some of
them, when creating storyboards and functional specifications.

This document can also be used by project managers to check that accessibility has been included in
the wireframes, prototypes, or mock-ups supplied by the implementation teams.

There are some annotations that complete the document and should be read to understand each
recommendation.

Lo Note: notes help complete the recommendations by providing additional details for
specific or exceptional functional or graphic situations.

o H Warning: warnings highlight specific points that require attention or traps to avoid in order
to guarantee good accessibility.

o ¥ Tip: Tips are not directly linked to accessibility, but you can improve the general quality of
the interfaces by implementing them, or facilitate the integration of accessibility in subsequent
steps in the project. Note that the recommendations in this project, although aimed at
accessibility, are often good practice for ensuring ease of use, and improved user experience,
performance, and referencing.
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http://www.accede-web.com/en/

License agreement

This document is subject to the terms of the Creative Commons BY 3.0" license.
You are free to:

e copy, distribute and communicate the work to the public,
e change this work,

Under the following conditions:
e Mention of the authorship if the document is modified:
You must include the Atalan and AcceDe Web logos and references, indicate that the

document has been modified, and add a link to the original work at http://www.accede-
web.com/en/.

You must not in any circumstances cite the name of the original author in a way that suggests
that he or she endorses you or supports your use of the work without its express agreement

You must not in any circumstances cite the name of partner companies (Air Liquide, Atos,
BNP Paribas, Capgemini, EDF, Generali, SFR, SNCF, Société Générale and SPIE), or the
organizations which have supported this initiative (AbilityNet, Agence Entreprises & Handicap,
AnySurfer, Association des Paralysés de France (APF), CIGREF, Design For All Foundation,
ESSEC, Handirect, Hanploi, Sciences Po and Télécom ParisTech) without their express
agreement.

The Atalan and AcceDe Web logos and trademarks are registered and are the exclusive property of
Atalan. The logos and trademarks of partner companies are the exclusive property of Air Liquide,
Atos, BNP Paribas, Capgemini, EDF, Generali, SFR, SNCF, Société Générale and SPIE.

Contact

Please send any comments about this document to Atalan, the coordinator of the AcceDe Web
project, at the following email address: accede@atalan.ca.

You can also find more information about the AcceDe Web project procedural manuals on the website
http://www.accede-web.com/en/ or follow our twitter account @societe atalan.

Credits

The icons used in the AcceDe Web guidelines are from a set of 24x24 Free Application Icons
(http://www.small-icons.com/packs/24x24-free-application-icons.htm).

The screen captures of content are taken from the following websites, on July 23 2012.

! For more information on the Creative Commons BY 3.0 license, see http://creativecommons.org/licenses/by/3.0/fr/.
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e http://www.bnpparibas.com/en

e http://www.generali.com/generalicom/home.do
e http://www.lamutuellegenerale.fr

e  http://www.edfenergy.com/

e  http://www.sfr.com

e http://www.societegenerale.com/en? force=1
e http://www.amazon.com/

e http://www.essec.edu/programme.html

e http://uk.voyages-sncf.com/en/

e http://uk.atos.net/en-uk/home.html

e http://www.sciencespo.fr/en

e http://www.isae.fr/en

e http://www.capgemini.com

e  http://www.handirect.fr

e  http://www.airliquide.com/en/home.html

e  http://www.imaginetgv.com

e  http://www.ratp.fr/en/ratp/c_21879/tourists/
e  http://www.google.com/calendar

e  http://www.bnpparibas.net

e http://www.areva.com

e http://www.lafarge.com/

e http://www.rff.fr/en/

e  http://www.ter-sncf.com

e http://portail.free.fr/

e https://www.bankofamerica.com/
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1. Navigation

1.1. General navigation

1.1.1. Provide a breadcrumb

A breadcrumb must be present on each page:

e It must show the current position of the user in the website’s hierarchical structure in relation

to the home page.
e It must allow the user to navigate up the hierarchy of parent pages to the home page.
e It must always be positioned in the same place on each page.

E’I Note

Breadcrumbs are not mandatory on the home page.

4 Tip
It is considered good practice to visually distinguish the last item of the breadcrumb if this is the current
position.

1.1.2. Provide at least two of the following navigation methods: main menu, site
map, and search engine

At least two of the following three navigation methods must be available in the website:

e A main menu.

e A site map that shows the structure of the website, and at least allows the user to access all
sections and functions of the website.

e A comprehensive search engine that provides a search on all the content (text, documents,

videos, etc.).

These items should be available in the same place on each page throughout the website.

w Note

You can, of course, choose to have all three navigation methods in the same website.
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Figure 1 : examples of site maps.
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Figure 2 : example of a site map included at the bottom of the page.
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Figure 3 : example of a link to a site map in the page footer.
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Figure 4 : If required, you can provide filters with the search engine to limit the scope of the search.

Search
accessibility
Search fips

All Results Products & Services Help & Support About Us Popular searches
(42) (17) (8) (30)

1. Routing number
Order checks
Bank of America | Accessible Banking | Web Accessibility - Creditcard
We're always working to enhance our site and increase accessibility and usability for all of our customers. Our
accessibility efforts are based on the Web Accessibility Initiative (WAI) of the World Wide Web Consortium
(W3C).

B W N

Change address
Rewards

(3]

Wire transfer

[o2]

Bank of America | Accessible Banking | Overview

At Bank of America, we're committed to the needs of all customers—including those with disabilities. Accessible 7. Debitcard
Banking empowers you to enjoy a wide range of accounts and services designed to make banking easier and
more convenient for everyone. Our principles for accessible banking

More info

Bank of America | Accessible Banking | Contact Us
Contact us with your questions and comments about Bank of America accessible banking. %) Ccontactus
Bank of America | Accessible Banking | ATMs & Banking Centers

Get fast, easy access to your Bank of America accounts through ATMs (including talking ATMs) and banking Did you find what you

centers. need?
[ Give us your feedback
Figure 5 : example of a search results page grouped by relevance and themes
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37.77 Paperback Yorodolok ¥ (4)
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Books: See all 3,017 items

HTML5

Accessibility

More Buying Choices - Paperback
$32.90 new (32 0
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Figure 6 : Suggesting corrections is an accessibility good practice.

1.1.3. Make the current position visually different in the menus

In each menu, the current item must have a different appearance.

e Tip

It is also highly recommended to have a different appearance for the mouse-over of menu items.
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GROUP

Governance and
Organization

© Sstrategy and International

\ » ENERGY SITUATION

¥ OUR MARKETS
Europe & C!
Americas
Asia-Pacific
Africa and the Middle East

} STRATEGIC OBJECTIVES

Key figures

Figure 7 : In this example, an arrow pointed downwards indicates the menu item that is opened (“Members’ area”,
while a colour background and an arrow pointing to the right indicate the current page (“Bonus points”).

‘ About us Responsible Corporate News & Press
Bank Sponsorships

F |

Figure 8 : example of a background colour indicating the currently selected menu tab.

1.1.4.Make sure that the navigation is visually consistent

Throughout the website, the appearance and position of items should be consistent (though not
necessarily identical):

e Navigation menus.
e Search engine.
e And, generally, all the items that appear on every page (logos, useful links, etc.).

AcceDe Web — www.accede-web.com o o . ) Page 12/44
Accessibility guidelines for graphic design

(to ensure WCAG 2.0 compliance)
Created by Atalan — accede@atalan.ca February 2014



“¥ Note

The appearance of the home page may be different than the rest of the website.

Frodx

YOU HAVE THE ANSWER

Master of Science in Management - Grande Ecole

CAREERS ADMISSION FINANCING CONTACTS

PROGR G ABRC PARTA
PROGRAM STUDYING ABROAD himabdonindd

Figure 9: in this example, although the colours and information are different on the three pages,
the position and general appearance of shared items is consistent.

1.2. Navigation aids

1.2.1.Provide a help page
You should plan to provide a help page:

The help page must provide information that helps users to consult and use the website.
A link to the help page must be available in the same place from all the pages in the website.

“¥ Note

A mock-up of a help page is available at http://wiki.accede-web.com/en/notices/graphique-
ergonomique/modele-de-page-d-aide.

1.2.2.Provide skip links

A “Go to content” skip link must be displayed in the same place at the top of each page.
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http://wiki.accede-web.com/en/notices/graphique-ergonomique/modele-de-page-d-aide
http://wiki.accede-web.com/en/notices/graphique-ergonomique/modele-de-page-d-aide

& Tip
If the presence of images prevents the display of this link, the latter could be hidden later on, during the
development phase, so that it is only displayed in specific circumstances (navigation with the keyboard,

version for mobile phones, etc.).

ﬂ Note

Links such as “Go to menu”, and “Go to search”, can also be added besides the “Go to content” link if
these items are not near the top of the page.

Go to content

ISGENEEN Careers  About Capgemini  Media & Analysts  Investors

@ Capgenmn 7‘-| :II es |l:‘|”l|i| \Il"-,- "‘II‘I:i-l !l il""-- qb I :'(!I.I;Illlil :Cl

CONSULTING.TECHNOLOGY.OUTSOURCING

Annual Report MOST BUZZWORTHY
s 2] uta x: Don't miss today's key topics
2012

e .
E: @& o Customers into Extraordinary

Shoppers | Google's Art Of
The API | The Information
Management Practice of

Transforming Average

Tomorrow, Today |

More topics >

Figure 10: example of a “Go to content” skip link situated at the top of the page.
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2. Text and symbols

2.1. Text

2.1.1.Keep accents on capital letters

Accents must be kept, even on capital letters.

Therefore you should write “Belle Epoque” instead of “Belle Epoque”, “DETENTE” rather than
‘DETENTE” eftc.

i‘ Note

You are strongly encouraged not to write long sections of text in capital letters, because they make
reading tiresome.

2.1.2. Do not justify the text

Text must not be justified.

X "/

Breaking News

Why not join in the discussions arcund our
Ascent Journey 2016 blog which contains
regular articles on Atos” predictions and
vision for future technologies? This week -
Open innovation - an alternative to
continuous patent disputes.

Breaking News

Why not join in the discussions around our
Ascent Journey 2016 blog which contains
regular articles on Atos’ predictions and
vision for future technologies? This week -
Open innovation - an alternative to
continuous patent disputes.

Figure 11 : in the first example, the justified text leads to irregular and large gaps between words, which may lead

to difficulties in reading the text.

2.1.3. Make sure that the typefaces can be integrated in text format

@\ Warning

The typefaces used must be displayed in text format rather than as images.

To validate this point, you should contact those responsible for the development. They will be able to
confirm if the chosen typefaces can be correctly displayed in text format in the target browsers for the

project.

If they cannot correctly be displayed, there are other solutions that can be applied in the development
phase, but these will be less efficient and more restrictive than simply using a typeface.
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a Note

The technical aspect of this recommendation is described in the manual “Accessibility guidelines for
HTML and CSS”

Atos hasbeen the IT Partner of the Paralympic Games since 2002

Figure 12 : Example of a typeface that can be included in text format
(the method used is: @font-face CSS3).

2.2. Symbols

2.2.1.Associate text with each ambiguous symbol

If symbols whose meaning is not obvious are used, they must:

e Be accompanied by text that clarifies the meaning.
e Be located near the accompanying text.

a Note

If it is not practical to associate a text with specific symbols whose meaning may not be clear (lack of
space in the mock-up, for example), some solutions may be found later on in the development phase (by
adding tooltips, for example). Nevertheless, these are compromise solutions that are less effective than
optimising the symbol directly with associated text.

Francais | %+ | Online banking | Sitemap

A\‘P Paribas 44.310€ +0.516 %
0E£-10-2013 - 14:323 (Paris time}

%gais | %4 Selectlocation | Online banking | Sitemap

AP Paribas 44.310€ +0.516 %
05-10-2013 - 14:32 (Paris time)

Figure 13 : In this example, the “World map” is completed with the text
“Our offices” to be more explicit.
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3.1. Contrast

3.1.1.Make sure that there is sufficient contrast between the content and the
background or propose an alternative with contrast

The contrast between the colours and the background must be sufficient for all items present (text,
images, videos, etc.).

To test the contrast, you could use, for example, the Contrast Analyser tool for Windows and Mac OS,

which you can download free at http://wiki.accede-web.com/en/ressources/mode-d-emploi-du-logiciel-
contrast-analyser.

[ @ Colour Contrast Analyser li@‘
Options Image Help
Foreground
@ Customers and potential customers dipik sdlag - T R Fe002iA E]
@ Data Subjects of Life Policies Background
@ Data Subjects of Non-Life Policies Colourselect [ | v Hex #FFFFFF E]

[T:Show contrast result for colour blindness:
Result - Luminosity

Contrast ratio: 5,89:1 [ Display details

Text Large text

W| Pass(A) v Pass (AA)
X il v Pass (AAA)

—

Figure 14 : According to this tool, the contrast ratio is considered as sufficient if it reaches the standard AA.

2 Warning
Be careful when using shading or patterns as background for content.

ﬂ Note

If it is not practical to optimize the contrast, then you can create alternative style guidelines that offer
sufficient contrast.

Alternative style guidelines do not necessarily push the contrast to the limits (for example, black on
white, or white on black), but provide rules so that the association of colours is optimized satisfactorily.
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gisaec~

o ACTUALITY! [ TINE

DIRECT ACCESS

Libraries

¥ a worldwide reference in

- aerospace higher education programs and research

for aerospace engineering
————

Q z00M.

Figure 15 : in this example, alternative style guidelines that are sufficiently contrasted
can be activated from the button “Change the page contrast”.

3.2. Meaning conveyed by colour

3.2.1.Make sure that information is comprehensible, even if the colours are absent

Information must not be conveyed solely by colour.

e Tip

To test this point, you can first convert the mock-up to black and white and check that all the information is

still comprehensible.

xhan 3,3 billion £ devoted to outcomes helped expand long-term national capacities in 2012.

5%
Islander France

8% \
\ West Burton UK

10% 8%
= Other
7 Thermal & Hydro
1% — e
‘o ;‘/-‘
A I New energy

\ B New nudear
33%

5%

Islander France
8%
West Burton UK \

\

33%

10 %

Other A

~

M%
Thermal & Hydro

33%

New energy

More ?1 3,3 billion £ devoted to outcomes helped expand long-term national capacities in 2012,

New nuclear

Figure 16 : In the first example, the information in the pie chart can only be understood by associating each
segment with a colour; the second version is comprehensible even if the colours are absent.
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vnergies
uvelles

(50% EDF)

v »

Installed capacity:
3,422.6 MW

Total capacity of facilities
in which EDF Energies
Nouvelles has a stake

1. Gross global gas volumes handled by the Group’s companies including
2. MWth: thermal MW for cogeneration, as opposed to MW of electricity]

Tiru

(51% EDF)

=

3.7 TWh of electricity
and steam sales, of which
50% was clean energy
(excluding heating),
generated from

3.9 million tonnes of
recycled waste

h Generation and engineering

W pistribution

> Services

Electricité Dalkia EDF Trading
de Strashourg (EDF: 34% of capitaland ~ (100% EDF)
(88.82% EDF) voting rights of Dalkia’s =
- holding company) Traded volumes (approx.):
Number : : s ; i
gies Tiru Electricité Dalkia EDF Trading
488,001 les (51% EDF) de Strasbourg (EDF: 34% of capitaland  (100% EDF)
6.4 TW| F) (88.82% EDF) voting rights of Dalkia’s
and 0.2 HE 3.7 TWh of electricity holding company) Traded volumes (approx.):
B Installed capacity: and steam sales, of which ~ Number of customers: - 3,306 TWh of electricity
sales 3,422.6 MW 50% was clean energy 488,000 Optimized energy 120 billion therms of
Total capacity of facilities  (excluding heating), 6.4 TWh of electricity management natural gas
in which EDF Energies generated from and 0.2 TWh of gas 411 million tonnes
Nouvelles has a stake 3.9 million tonnes of sales of coal

recycled waste

1. Gross global gas volumes handled by the Group’s companies including plants' internal consumption.
2. MWth: thermal MW for cogeneration, as opposed to MW of electricity.

I cereration and engineering

I oistibution
W senies

813 million barrels of
oil (primarily by-products)
Around 233 million
tonnes of CO, emission
certificates

Figure 17 : In this example, pictograms are used instead of squares of different colours.
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4.1. Link texts

4.1.1.Provide a link text for each link

An explicit link text must be provided for each link. In other words, the function of the link must be
perfectly comprehensible just by reading the text.

The following link texts are therefore to be avoided:

e “Read more”

e  “More information”.
e “Click here”.

o Etc.

They should be replaced by such texts as:

e “Mr. Cameron’s statement (read more)”.
“More information on the Wiltshire contract”.
“Discover our welcome offer”.

o Etc.

w Note

If it is not practical to make some link texts explicit (lack of space in the mock-up, for example),
there are other solutions that can be used later in the development phase (adding tooltips, for
example). Nevertheless, this is a compromise solution that is less effective than directly
optimizing the link with an explicit link text.

D SR " Y
L ,’L ]

Q( LS
A L

L PG

I T

i :v, - X %}X'O\\‘ L3 4
ik %o "'"9 S ‘!‘((:’ S
tH W &%;m co ':.: “Q;”:\\},‘ o ?
N L ] i H
mﬁ

02/14/2013 EDF Group
2012 full-year result:

EDF's North American activities.

013 EDF Group

2012 full-year results EDF's North American activities.

» Read more » Read more

Figure 18: In this example, the “Read on” links have been deleted,
and the links placed directly on the heading of the news story.

4.1.1. ldentify each link that triggers the opening of a new window

For each link that triggers the opening of a new window or a new tab, provide a pictogram or a
statement in order to warn the internet user.
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H Warning
This pictogram or statement must be the same throughout the website.

¥ Note

If it is not practical to add such a pictogram or statement (lack of space in the mock-up, for
example), there are other solutions that can be used later in the development phase (adding
tooltips, for example). Nevertheless, this is a compromise solution that is less effective than
directly optimizing the link.

Inside Government

How government works =
Departments ’
Worldwide =2

Topics

Policies

Publications

Figure 19: example of a pictogram indicating
that a new window is opened.

4.2. Identifying links

4.2.1. Distinguish links from the surrounding text

When links are included in content, they must be distinguished from the text surrounding them. For
example, the links could be underlined.

E'I Note

This rule does not apply to links included in link groups (menu items, for example), because
their function is obvious.
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2 1Y Warning
You are strongly advised not to:

e  Only use colour to distinguish links from the surrounding text.
e Apply underlining to other elements than links.

Ve Tip
In addition to this recommendation it is also a good idea to provide the mouse-over appearance of links in
the mock-ups.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed a dui a diam
ultricies commodo sed tincidunt erat. Nullam elit sapien, rutrum eget
tempor et, eleifend at erat. Nullam laoreet, quam euismoﬁristique,

arcu neque faucibus lacus, in porttitor est nulla vel sapiert_lam aliquet
dapibus elit non lobortis.

Figure 20: example of a satisfactory visual distinction between a link and its surrounding text.
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5.1. Documents available for download

5.1.1. Indicate the size and format of each document that can be downloaded

For each link that points to a document that can be downloaded, the following information must be
included in the link text:

1. Name of the document.
2. Format of the document.
3. Size of the document.

w Note
If it is not practical to make certain link texts explicit (lack of space in the mock-up, for example), there are

other solutions that can be used later in the development phase (adding tooltips, for example).
Nevertheless, this is a compromise solution that is less effective than directly optimizing the link text.

Continuing education —
lﬂﬁ Presentation brochure. Energy and Public policies (PoF, 2.58 kb)

Executive master's degree in Energy and Public policies - presentation

Figure 21: example of indication of size and format of a PDF document.

5.1.1. Indicate the language of each document available for download written in
a foreign language

Whenever a link points to a document available for download in a different language than the main
language of the page, then the language of the document must be indicated in the link text.

w Note
If it is not practical to add this information in the link texts (lack of space in the mock-up, for example),
there are other solutions that can be used later in the development phase (adding tooltips, for example).

Nevertheless, this is a compromise solution that is less effective than directly optimizing the link text.

Twinning '
Giﬁ France travel guide (PDF, 2.58 kb, in french)

Finding the right people to guide you though the main cities of Fance

Figure 22: example of an indication of the language of a PDF document.

AcceDe Web — www.accede-web.com Page 23/44

Accessibility guidelines for graphic design

(to ensure WCAG 2.0 compliance)
Created by Atalan — accede@atalan.ca February 2014



6. Tables

6.1. Table headings

6.1.1. Provide a heading for each data table

Whenever data tables are used, they must be immediately preceded by a heading that clearly and

briefly describes the content.

Our fuel mix

\ 4
9’y
ru ve

oa a waste o, <Wh
ELE):I E?ii"gys 17.0%| 00% | 73.7% 8.3% 1.0% 161 0.0066
Contributionto.our | g6 700 0006 | 00% | 00% | 3.6%
calbon emissions
?Lf?,al:'ﬁ;age 384%| 27.7%| 206% | 11.3% 2.0% 470 0.0019

Figure 23: example of a heading for a data table.
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7.1. Labels and fields

7.1.1. Provide an explicit label for each form field

An explicit label must be provided for each form field.

i‘ Note

If it is not practical to add a label for each field (lack of space in the mock-up, for example),
there are other solutions that can be used later in the development phase (adding tooltips, for
example). Nevertheless, this is a compromise solution that is less effective than directly
optimizing the form field label.

& SEARCH & LANGUAGE

u English B

Figure 24: in this example, the “Search” and “Language” form fields both have explicit labels.

Address: | |

| |

y Address: | |

Address (continuation): | |

Figure 25: in this example, a label has been added to the field for the second line of the address.

7.1.2. Use identical labels for form fields that have the same purpose

Whenever you have two or more fields with exactly the same purpose on the same page, their label
must also be identical.
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= E oy

RAIL TICKETS = RAIL PASSES HOTEL

BOOK YOUR
BOOK YOUR TRAIN TICKET
TRAIN TICKET T
From* From *
0% To*

Figure 26: In this example, regardless of the tab, the labels “From” and “To” are identical. It would have been bad
practice, for example, to put “To” on one tab and “Arriving in” on another.

7.1.3.Place each label next to the corresponding field

Each label must be placed close to the field to which it is attached. There should only be a few pixels
that separate a label from its corresponding field.

xe: @O ms ©Omrs © mr

Last name: [ l

Forename: I I

Address: [ J

V Title: © mMs © mrs © wr

Lastname: | |

Forename: | ]

Address: [ ]

Figure 27: in this example, labels are right-aligned so that they are next to the corresponding fields.

7.1.4.In long forms group similar form fields together and give them a heading

Whenever fields of the same type are present in long forms (for example, address fields), these must
be:

e Visually grouped together.
e Introduced with a clear and concise heading.
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PASSENGERS DETAILS

Please enter the first and last names exactly as they appear on the passenger's passport. Any errors may invalidate

your ticket.

Title | First Name | Last Name
Adult: 1 ITHI&E I First name: [ Last name
Adult: 2 | Title E I First name: [ Last name

Figure 28: In this example, the fields are grouped in zone: “Passengers Details”.

Information for each passenger is grouped together, and titled “Adult 1” and “Adult 2”.

7.2. Buttons

7.2.1.Provide a submit button at the end of each form

A submit button should be provided in each form, and placed at the end of the form.
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=== = Jeamy

RAIL TICKETS = RAIL PASSES

RAIL TICKETS = RAIL PASSE

BOOK YOUR BOOK YOUR

TRAIN TICKET TRAIN TICKET

© Rail Pass @ Reservation @ Rail Pass @ Reservation

From * From*

To* To*

Journey ©oneway @ Return Journey O Oneway @ Return
Depart Depart

dd/mmi dd/mmiyyyy 5 06:00 ‘} ‘
Return Return
ddimmiyyyy dd/mmiyyyy s 06:00 [ ‘

Adults Children
= o &
Seniors Youths

Adults Children {—

0 0
1 [=] 0 [¢] =] =]
Seniors Youths
e ITE
0 [ 0[5

& Access @iy cyde ¥ Dietary & Access  dp cyde Y| Dietary

Figure 29: In the first example, the options “Who is travelling” and “How do you want to travel” are placed after the
“Book” submit button. Some users may omit to enter this information. For this reason, it is important to position
the submit button at the end of the form, as in the second example.
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E' Note

In some circumstances, you do not need to provide a button. This is the case, for example, with a
drop-down list for sorting a list of results dynamically, as the action is triggered dynamically when

the user makes a choice.

NEWS

Filter by category: Select v

anniversary
One course, two degrees: the Franco-Germa,
Jjointly by the University of Mannheim Busi hool and I'ESSEC
Business School offers students the o

34th "Tournoi des 5 ballons”
April 28 — May 3, at ESSEC Business School Campus

7.2.2.Provide an explicit button text for each button

An explicit button text must be provided for each button. The purpose of the button must be easily

understood just by reading the button text, even if it is read out of context.

Button texts with the following text should therefore be avoided:

e “OK.

o “Validate”.
e “Confirm”.
o Etc.

They should be replaced by button texts such as:

“Register”.

“Go to step 2.
“Confirm payment”.
e Etc.
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= —— E |y

RAIL TICKETS = RAIL PASSES HOTEL

FIND
A HOTEL

| City. Region, Country, Hotel

l Arrival

[ Departure

[ no specific dates ?

= ey

RAILTICKETS RAIL PASSES HOTEL

FIND
A HOTEL

‘ City. Region, Country, Hotel

Arrival

Departure

D no specific dates ?

Find hotels

Figure 30: in this example, the “Validate” button has been replaced by a “Compare” button, which is more precise.

/ ﬂ Note

the button text.

Search

If it is not practical to add a button text for some buttons (lack of space in the mock-up, for example),
there are other solutions that can be used later in the development phase (adding tooltips, for
example). Nevertheless, this is a compromise solution that is less effective than directly optimizing

O

Figure 31: in this example, the image button represents a magnifying glass.
k It will be made accessible during the technical phase.

~

/

7.3. Information messages

7.3.1.Clearly indicate mandatory fields

On each form, mandatory fields should be clearly indicated:

e Adistinctive sign (statement, symbol, pictogram, etc.) must be provided in the label of each

mandatory field.

e A statement at the beginning of the form must indicate that the symbol or pictogram stands

for a mandatory field.
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ﬂ Note

e If all the form fields are mandatory, then the statement “All fields are mandatory” may be

sufficient.

e You can also indicate at the beginning of a form that all fields are mandatory, except where
there is an indication that the field is optional in the field label.

*iandatory fields

*Title: @ mMs © mrs ©

Mr

* Lastname: |

* Forename: |

Address: |

Figure 32: in this example, mandatory fields are indicated with an asterisk.

7.3.2. Provide help for entering data

Whenever the user is expected to enter values in a specific format in a form field, this should normally

be indicated to the user.

Upload picture

File size limit: 3 MB

Allowed file types: jpg .gif .png
Pictures larger than 180x220 px

| Browse_

Figure 33: in this example, information concerning the format and size of the document is provided before the

document is sent.
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:l:.E

RAIL TICKETS RAIL PASSES

BOOK YOUR
TRAIN TICKET

From*

lon

LONATO

LONDON

|

LONG EATON

LONG LE CATELET

LONGAGES NOE

LONGCHAMP

LONGCHAMP S/AUJON -

TITT 22aa ] T

Figure 34: Auto-completion is another way of providing field-level help to the user.

7.3.3. Provide explicit error messages and suggestions for correcting errors

Whenever there is a possibility that a form returns errors, the following items must be provided:

1. Explicit error messages.
2. Suggestions for correcting errors.

These items must be positioned in one of the following places:

3. Atthe beginning of the form.
4. Atthe level of each form field.
5. In both places at the same time.

Error messages must be explicit. In other words, the user must understand the cause of the error and
be able to identify the field, just by reading the error message.

Suggestions for correcting errors that are caused by entering data in an incorrect format must be
provided.
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vcsry fiekds

* Title:

* Last name:

* Forename:
Address:
Towni(City:

Postcode:

One or more mandatory fields have not been entered
or are incomplete. Please check the following fields:

Title
Oms O mrs ©wr

Please enter your last name

Please enter your forename

Fax:

Company:

* Email:

* Geographic area:

Please use the format xxx@yyy.zzz

Please enter your geographic area

Choose E]

* Title:

* Last name:
* Forename:
Address:
Town(City:

Postcode:

One or more mandatory fields have not been entered
or are incomplete. Please check the following fields:

) Title

b Lastname

) Forename

) Email (Please use the format xox@yyy.zzz)

» Geographic area

) Business sector

b Theme

) Question

Oms ©Omrs Owmr

Fax:
Company:
* Email:

* Geographic area:

[ ]
\ |
\ \
\ |
[ \
[ |

Choose E

Figure 35: in the two examples above, the error messages are thorough

and are accompanied by suggestions for correcting the errors (email format).

7.3.4. Provide a confirmation message

Whenever a form is validated with success, a confirmation message must be provided. This message
must remind the user of the action that has been executed.

ﬂ Note

In some circumstances, a confirmation message is not necessary, as the page displayed after
submitting the form makes the result of the action obvious. For example:

5 (N

Etc.

A connection form that sends the user to a “User profile” page.
A “Go to next step” button that sends the user to the next step in a form with multiple steps.
A comment form that sends the user to the comment posted.

Wed 22/5

09:00 — 10:00
Workshop

Added Workshop on Wed 22 May 2013 at 09:00. Undo

Day

Thu 23/5 Fri 24/5

Figure 36: Following the addition of an event to an agenda,
a confirmation message is clearly displayed on the screen.
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7.4. Forms with multiple steps

7.4.1. Clearly indicate the total number of steps as well as the current step

For each form with multiple steps, the total number of steps as well as the current step must be clearly
indicated.

o z :

Delivery Payment Review & Confirm

Figure 37: the user is informed that this form includes three steps.

7.4.2. Provide a way of returning to the previous steps

For each step with multiple steps, a way of returning to the previous steps must be provided.

M 3

Delivery Payment Review & Confirm

Figure 38: Users can click on the title of step 1 to go back from the subsequent steps.

7.4.3. Provide a summary of values entered before the form is finally submitted

For each form containing multiple steps, a summary of all the data entered must be proposed to the user
before the final submission of the form.

From the summary, it must be possible either to directly edit all the values, or to return to the preceding
steps to do so.

amazon.com W

Review Your Order

By placing your order, you agree to Amazon.com's privacy nolice and conditions of use

Shipping Address: Billing Information: Gift Cards & Promotional Codes:
Chris Customer Rewards Points . ] (Appy ) -
742 EVERGREEN TERRACE s ancing in 1234 ¢
SPRINGFIELD, WV 20025 =" kel e Order Summary
United States Billing Address: Nems, $20.95
Phone: 1234567890 Change Samo as shipping a3dress Change Shppng & Handiing $0.00
Total Boforo Tax: §29.95
Estimated Tax To Be Colected: $0.00
Estimated delivery: Sept. 26, 2011 Choose your «/Pr/me shipping speed: Revards Points $4.58
Apple IPad Camera Connection Kit ¢ FREE Standard Shipping (3-5 business days) Order Total: $25.37
(MC531ZM/A) & FREE Two-Day Shipping ~get it Monday,
$29.95 September 26 = = . = A
— b vime How are shipping costs cakyated?
Quantity: 1 Ghange € $3.9%item One-Day Shipping ~get it Saturday, Amazon Prime Shipping has been
Sold by; -Media-Mart September 24 8ppbod 10 the eigble Harms in your
order
Add g8 ogtocs

Figure 39: after having filled in the form, a summary is shown to the user,
who can modify the values before certifying that the information is correct.
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7.5. CAPTCHA (anti-spam systems)

7.5.1. Provide an alternative to each CAPTCHA that is either just sound or visual

For each CAPTCHA (anti-spam system) that is either just sound or visual, an alternative must be
provided. For example:

A sound alternative for a visual CAPTCHA.
A visual alternative for a sound CAPTCHA.
A text alternative in the form of a simple question for a sound or visual CAPTCHA.

Etc.

PR

&N Warning

CAPTCHA systems are designed to block spammers and use increasingly sophisticated methods to
obstruct them. CAPTCHAs are therefore more and more difficult to decipher. By definition, a CAPTCHA
will therefore never be completely accessible. With respect to accessibility, the best solution is to avoid

them.

4 Listen

) Reload

Please type the code read or heard

(6 characters expected)

Figure 40: in this CAPTCHA, the link “Listen” provides the user with a sound version of the CAPTCHA.

7.5.2. Provide a refresh method for each CAPTCHA

For each CAPTCHA (anti-spam system), a way for refreshing the content must be provided, because the
user is often unable to decipher the CAPTCHA at the first attempt.

4 Tip

A good practice is to propose, in addition to the refresh solution, a way of contacting the website
administrator in the event that the CAPTCHA value cannot be entered (link to a “Contact” page,
telephone number, etc.).

4} Listen
4) Reload

e code read or heard

(6 characters expected)

Figure 41: in this CAPTCHA, the link “Reload” provides the user with a new image
if the current one is difficult to read.
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8. Multimedia

8.1. Videos

8.1.1. Provide a heading or summary for each video

To highlight each video, a heading and/or summary must be provided.

Economic responsibility

B Improving our results. being a profitable bank: objectives that can be

achieved within the framework of our corporate social responsibility

process

Integrating CSR into the Performance of BNP Paribas: Challenges & Strategies - Nathalie
Jaubert

SETTING UP TWO SETS OF RULES

W EXTERNALLY - NATIONAL AND
INTERNATIONAL COMMITMENTS

@
&

Ay, -
f

m @

Integrating CSR into the Performance

of BNP Paribas: Challen...

Figure 42: the video above is accompanied by a heading and a short introductory text.

8.1.2. Provide a way of accessing the text transcript of each video

The user must have a way of accessing the text transcript of each video.
This text transcript must be available:

1. Either directly on the same page near the video.
2. Or on another page, available from a link close to the video.
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Lafarge-Rudy Ricciotti: a journey to explore
concrete
Copyright: Lafarge photolibrary

Review of French architect Rudy Ricciofti's
career, a pioneer and ambassador of
concrete, who has been enhancing Lafarge’s
~ innovative concretes for fifteen years (Ductal®,
. Agilia®). A collaboration which allowed the
construction of unique buildings, such as the
Jean Bouin Stadium in Paris or the
Mediterranean and European Civilizations
Museum (MuCEM) in Marseille!

Video for download (ZIP - 12989 Kb)

The alternative file of the video =

00:3 S—

03:43
o o @ oo

pause| stop I back ] forwardl volume

LAFARGE
Rudy Ricciotti
[Lafarge, building better cities]

Over 15 years ago, the architect Rudy Ricciotti and Lafarge embarked on a journey together, a
journey to explore the potential of concrete.

Today:. in partnership with Lafarge, the City of Architecture and Heritage is organizing an
exhibition that pays tribute to Rudy Ricciotti's talent and capacity for innovation. This exhibition
presents around 30 projects which trace the progress of this pioneer and ambassador of Ductal®
over the years.

Rudy Ricciotti: | was born into a culture of concrete. My father was a mason so | was strongly
influenced by concrete from a very early age, accompanying my father to his different worksites.

Rudy Ricciotti was the first architect to start experimenting with Ductal® concrete, created by
Lafarge. one of the most significant innovations in building materials since the invention of
reinforced concrete.

This concrete has made it possible to achieve many world firsts, such as the Peace Bridge in
Seoul or the Ductal® roof of Villa Navarra in southern France.

Rudy Ricciotti has also used other innovative products in the Group's portfolio, such as the
self-placing concrete Agilia® for the black monolithic staircase in the Islamic Arts wing of the
Louvre museum. injected from the base in a single pour.

15 years of work with our engineers and our building materials research center have contributed
to the development of innovative buildings such as the MuCEM or the Jean Bouin stadium. The
pre-stressed concrete columns of the MuCEM in Marseille and the footbridges linking the

A ta tha Qaint laan fart and tha At ara naue architantiral fante and wiarld fircte QA tan

Figure 43: example of a text transcript directly under the video.

Cement manufacturing process

Find out more about cement manufacturing in
video. From the extraction of raw materials to
the firing and the shipment, Lafarge explains

n twitter this complex manufacturing process step by
step.

Video for download (ZIP - 9304 Kb)

The alternative file of the videos =

Accessible velgion of the video = (RAM -
15000 Kb)

00:00 - 00:00
o oo o o oD

play | stop l back }forward' volume

Figure 44: example of a link to the text transcript located near the video.

8.1.3. Provide a way of controlling the progress and volume of each video

The following controls must be included with each video:

AcceDe Web — www.accede-web.com o o ) ) Page 37/44
Accessibility guidelines for graphic design

L (to ensure WCAG 2.0 compliance)
Réalisé par Atalan — accede@atalan.ca February 2014



1. Progress controls, play/pause button and stop button.
2. Sound controls: mute/unmute sound button and volume control button.

Ve Tip

It is very useful to display information concerning the current position and total duration of the video, and
a method of moving forwards or backwards in the video (progress bar, fast forward/fast backward buttons,
etc.).

8.1.4. Provide a way of displaying the closed captions

You must provide a way of displaying and hiding the closed captions for each video.

f Innovation at Lafarge

ISRyl  Copyrioht Lafarge photolibrary e

Innovation is in Lafarge’s DNA and represents
a driving force for Group’s growth. Having
twitter

always been focused on product research,
Lafarge offers solutions ever more effective,
creative and environmentally friendly. For
Lafarge, innovating is also being more local,
developing in the field, closer to customers
and their needs.

» Video for download (ZIP - 8771 Kb)

And i tion is tod th o
nd innovation is today, more than ever, m N e A e

a driving force for Group’s growth... s.0n

-

ae &0 o W OD

pausel stop 1 back lforward' volume

Figure 45: the “CC” button is used for activating the closed captions.

8.1.5. Provide a format for closed captions that ensures they are readable

Whenever closed captions are displayed, the contrast between the text and the video in the background
must be sufficient.

s Tip
For example, add a black background for white closed captions, or a dark outline for clear text, in order to
ensure readability in all circumstances.
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Having always been focused on product research,
Lafarge offers solutions ever more effective,

e o @ o oD

pause‘ stop ‘ back lforward' volume

03:20

Figure 46: white type with a black closed captions, for example, ensures that it is readable in all contexts.

We are now ready
10 make the most of the re

o o @ o oD

pause‘ stop [ back 'forward‘ volume

03:31

Figure 47: a background that is opaque or semi-transparent also ensures that the text is easily read.

8.1.6. Provide a way of activating the audio description

A way of activating or deactivating the audio description must be provided with each video.

i’ Note
The audio description is the equivalent of closed captions for blind or visually impaired people. It provides
oral commentary and narration for information that is only conveyed by images.
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f Innovation at Lafarge

facebook

Innovation is in Lafarge’s DNA and represents
a driving force for Group’s growth. Having
always been focused on product research,
twitter Lafarge offers solutions ever more effective,
creative and environmentally friendly. For
Lafarge, innovating is also being more local,
developing in the field, closer to customers

nload (ZIP - 8771 Kb)
le of the video &

00:54 Semmmm— 03:20

-

pause| stop ’ back ’forward‘ volume

Figure 48: the "AD" button (for Audio Description) is used to activate the audio description.

8.2. Audio content

8.2.1. Provide a heading or summary for each audio content

To highlight each audio content, a heading and/or summary must be provided.

8.2.2. Provide a way to access the text transcript of each audio content

A way of accessing the text transcript must be provided for each audio content.
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This text transcription should be available:

1. Either directly on the same page near the audio content.
2. Oron another page, available from a link near the audio content.

8.2.3. Provide a way of controlling the progress and volume of each audio
content

At a minimum the following controls must be provided for each audio content:

1. Progress controls: play/pause and stop buttons.
2. Sound controls: mute/unmute sound button and volume control button.

e Tip
It is very useful to display information concerning the current position and total duration of the audio
content, as well as a method of moving forwards or backwards in the audio (progress bar, fast

forward/fast backward buttons, etc.).

8.3. Animations and sounds (banners, scrolling content,

background music, etc.)

8.3.1. Provide a method for stopping each animated content

You should provide a way of pausing and restarting each animated content (content that scrolls, blinks,
moves, or is automatically updated, etc.).

ﬂ Note

You do not need to provide a progress bar or pause/play button for animations that last less than 5

seconds.
BY TRAIN.
om EAST COAST
Figure 49: as this advertisement is animated, it has a system for pausing the movement.
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8.3.2. Provide a way of stopping sounds that are triggered automatically

Whenever a sound that lasts longer than three seconds is launched automatically, you must provide a
way to stop the sound at the top of the page.

b Warning
You are strongly recommended not to include sounds that are triggered automatically. Some users will be
disconcerted by a sound that is launched without any action on their part, and it may be difficult to find the
source of the sound when several tabs are open. Other users will simply be blocked—users of voice
synthesisers will no longer be able to continue navigating, for example.
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Appendixes

Appendix 1: Additional Recommendations...

With the aim of being pragmatic and quickly operational, a few accessibility recommendations of the
WCAG have not been kept in the core of this document. These criteria are rarely applicable in a web
project or are of low priority. Nevertheless, they are listed below and will be described in the Accede
Web project wiki.

...to comply with level A (WCAG 2.0)

3. Limit the use of flash.
4. Provide a heading or summary for each interactive content with information only perceptible
through one of the five senses.

...to comply with level AA (WCAG 2.0)

Provide a method for controlling the size of text.

Provide a table of contents for pages with a large volume of content.
Provide links to sibling pages, if required.

Allow the control of personal, legal or financial data entered.

N> O

...to comply with level AAA (WCAG 2.0)

9. Provide a glossary to provide detail on complex content, if required.

10. Indicate the pronunciation of words when their meaning is ambiguous in the context.

11. Provide a method for reading the text content aloud.

12. Provide a display zone for translating complex content in sign language.

13. Limit the width of text to 80 characters.

14. Provide line spacing of at least 1.5 times the text size.

15. Provide paragraph spacing of at least 1.5 times the value of the line spacing.

16. Ensure optimal contrast between the content and the background, or propose an alternative with
sufficient contrast.

17. Provide a method for customizing the display colours.

18. Provide an explicit link text for each link.

19. Allow the control of all data entered.

20. Provide an alternative or a transcription for each live media content.

21. Provide a thorough audio description for each multimedia content.

22. Provide an interpretation in sign language for each multimedia content.

2 http://wiki.accede-web.com/en/notices/html-css/recommandations-additionnelles
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http://wiki.accede-web.com/en/notices/html-css/recommandations-additionnelles

Appendix 2: WCAG 2.0 correspondence table

The set of recommendations presented in this document is drawn from the WCAG 2.0.

In order that readers can read this document and compare the recommendations with the level of the
standards (A, AA, AAA) a correspondence table between the AcceDe Web recommendations and the
criteria of WCAG 2.0 is maintained in the project wiki at the following address: http://wiki.accede-
web.com/en/notices/html-css/grille-de-correspondances-wcag-accessiweb-rgaa.
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